ECULIARITIS OF A SPECIALIST`S

ORAL PROFESSIONAL COMMUNICATION
The article analyzes the characteristics and purpose of oral professional communication. The means and methods of communication have been considered in detail. The requirements to oral business communication have been also considered. The topic of a specialist`s oral communication has been summed up. 
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 We often face the problem of oral professional communication in different fields of activity. Of course, it is important that the specialist knows his trade, but he still needs to convey the essence of the work to the listener in a proper way.

Our life is a market of different services, and people are distributors (producers) and customers (consumers) of particular needs. They set up a so-called contract. Here is an example of such contract, one between the Academy and the applicant. The rector invites the applicant to study at the Academy and suggests certain directions of specialities (a range of specialities) by means of various kinds of advertising (events such as "Open House" and counseling for potential students on different issues). A negotiations interlocutor (the distributor) should know these rules: one needs to speak competently and confidently, to give the necessary information clearly and consistently, not to impose their own opinions, to be polite.  Opportunistic Americans say: "Business is the ability to talk to people". 

In communication, a person manifests themselves as an individual and realizes their aspirations to be a personality, a citizen, a professional [5]. Speech reflects a specialist`s level of culture in any speciality, it's sort of a “brand identity”. In terms of language you can identify the culture level: the more developed the language is, the richer culture is and vice versa. Therefore, the ability to communicate is one of the most important qualities of specialists.

Scientists have made a significant contribution to the study of the concept of communication and its complexity: as the exchange of thoughts, feelings, experience, (L. S. Vygotsky, S. L. Rubinstein); as one type of human activity (B. G. Anan'ev, N. S. Kogan, I. S. Kon, A. A. Leontiev); as a specific social form of information communication (A. D. Orson, L. A. Reznikov); as interaction and relationships between subjects that have a dialogic nature (G. M. Andreeva, V. S. Sokovnin, K. K. Platonov). Their attention is primarily focused on how an individual assimilates the experience that is created by mankind by means of communication, thus overcoming the limitations of one's own existence. 

The aim of our study is to determine the general features of oral professional communication of a specialist. 

Unlike any other form of oral communication, oral professional communication has its own specific points. The specificity of business communication is that the collision between the interests and social regulation is carried out within certain limits. Most often people enter a business relationship, in order to legally enforce cooperation in a particular field. The ideal result of the interaction and legal aspects of the relationship become a partnership grounded on mutual respect and trust. Oral business language, which is implemented in a dialogical relationship, is represented by genres of business negotiations, meetings, consultations and so forth [1].

 Today we witness the rapid development of innovative technologies and the global progress. People have the opportunity to interact on short and long distances, even in different parts of the world. There is a rather convenient distant communication, for example, at an international conference via Skype, business negotiations with foreign business partners, phone conversations with employees who are in another country on a business trip or for technical reasons cannot come. So, what is communication and what is oral communication?

Communication is a complex, varied process of establishing and developing contacts between people, generated by requirements of joint activity; it involves exchange of information, development of common strategy of interaction, perception and understanding of the partner in communication [5]. 

The process of self-cognition happens only in communication (with oneself and with society), during which the personal development takes place. Let us consider a particular form of communication – the verbal one, because it is an important element of human life. 

Oral communication is a form of realization of the speech activity by the use the sounds, that is actually the process of speaking. It is widely used in various forms of social activity [6]. The essence of this form of communication is the development of an individual in the society, and it is impossible without interaction with other people and without communication. Only in communication between people a person is revealed to others, and to themselves. Communication is the establishment of sustainable communication links between people that facilitate information exchange, interaction, perception and reflection of social relations. Thus, communication is a purposeful process of human interaction with the environment in which a person realizes their relationship to other people, objects, phenomena, the world and themselves. 

The oral form of business communication is characterized by the fact that for the credibility of the immediate dialogue is necessary to create an atmosphere of constant contact and connection with the audience. If it is a personal kind of communication, where the number of interlocutors is clearly defined (a meeting, a reception, business contacts, official phone calls), business style can come close to colloquial style, and we deal quite another matter if it is a kind of mass communication, which has the message of publicist style. 

For the communication to be clear and psychologically open to the interlocutor, it is better to speak the language spoken by the present people. The use of neutral and literary vocabulary, idioms, aphorisms, literary quotations, as well as courtesy produces a positive impression. And the use of jargon, dialects, dismissive tone of voice, insulting irony, negative expressive evaluation is irrelevant [2].

In oral professional communication the following types of linguistic means are distinguished: 

• verbal (words); 

• non-verbal (facial expressions, gestures, posture, etc.); 

• combined. 

Depending on the method of information perception different types of communication are distinguished: 

• contact (direct);

• remote (indirect) - communication by means of telephone, electronic, via computer. 

Communication by verbal means is the use of natural speech for the transmission of information. Human nature presupposes verbalization of feelings, emotions and behavior through words that bring them to the highest degree of development. Language is not only a linguistic phenomenon, but also a psychological, aesthetic and social, as it encompasses all spheres of social life: science, education, art, etc.

The acoustic system of the language is important for the communication process; it includes the quality of voice (timbre, pitch, tonality, volume), intonation, rate of speech, phrase and logical stress. The speech rate can be very slow, fast, very fast. It depends on the speech rate if the audience listens to the speaker attentively. 

The tone of the speech is the shade of the voice the words are pronounced with, that helps a person to convey their thoughts and feelings better. The tone may change the content of the speech or give it the opposite meaning. Pauses, cough, laughter, crying and so on are not less important. Voices vary according to the ability to influence other people. So we distinguish between plain, ordinary voices which do not attract our attention. There are voices that immediately capture our attention and are remembered for a long time. 

The following characteristics of oral speech are defined. 

• Emotional-aesthetic features reflect a person's attitude to the subject. We always tell the interlocutor exactly, if it is pleasant for us to have a conversation about something. 

• Biophysical features allow us to determine the sex, age, temperament, inner state of a person. While listening to the recording of the conversation, experts can determine the age of the speaker, with a precision of up to one year. In addition, such system gives the opportunity to assess the person`s health. And not only they allocate a temporary health disorder, such as hoarseness from having caught a cold, but a prolonged, chronic illness can be diagnosed. 

• Individual indicators that distinguish one person from another. Thanks to these characteristics we can easily recognize a person we know by phone, even if they do not introduce themselves. When copying people`s voices, parody actors pay attention to these signs. 

• Socio-professional system of indicators is connected to social status of people and their profession. The voice can tell the person`s attitude  to themselves. So, if a person has a feeling of dignity, pride and self-importance, the speech will be rhythmical, well-measured, correct, with complete sentences. 

• National-social characteristics of the voice differ according to the accent of nations in different countries: Vietnamese, Ukrainians, Estonians, etc. 
For instance, even if we have never studied their language, we still will be able to distinguish a German from a Georgian. This characteristics are involuntary and are formed in the early childhood. Even speaking the language at an advanced level, one finds it difficult to get rid of the accent. This may also include differences in the language of city and country dwellers.

The language of nonverbal communication comprises body language, facial expressions, miming, that is body language that expresses feelings and emotions. A person uses a variety of movements (gestures, facial expression, posture, intonation and rhythmic features of the voice, touch) to enhance the audial effect of which express their mental state, their attitude to the interlocutor, to the situation of communication in general. 

Researchers identify the following main types of non-verbal means of communication.  

Visual (movements of hands, head, legs, trunk, or gait; facial expression, eyes expression; posture, head position; the direction of gaze, eye contact; skin reactions: blushing, turning pale, sweating);

Acoustic (voice quality, its range and tone): volume, timbre, rhythm, pitch; extra-linguistic: verbal pauses, laughter, crying, sighs, coughs, clicking sounds);

 
Tactile (touch, shaking hands, hugs, kisses);


  Olfactory (pleasant and unpleasant odors of the environment; natural and artificial human odors) [4].


 Gestures of the interlocutor may provide much information. We do not even realize the great number of different gestures people use in communication, how often the speech is accompanied with them. There exists the following strange situation: the language is taught to people from their childhood, and gestures are acquired naturally. 


According to purpose of use gestures are divided into rhythmic, emotional, demonstrative, figurative and symbolic. 


Rhythmic gestures are connected to the rhythm of the language. While watching the speakers on TV, you may notice how often the speaker waves their hand in accordance with the beat of the speech. Rhythmic gestures emphasize logical stress, slowing down and speeding up of the speech, spaces for pauses, that is, the points that are normally transmitted with the help of intonation. 


Emotional gestures. Our speech is often very emotional. Excitement, joy, delight, hatred, sorrow, disappointment, misunderstanding, confusion, puzzlement — all of these feelings are manifested not only in the selection of words and intonation, but also in gestures. Gestures conveying various shades of feelings are called emotional. Some of them are fixed in stable combinations, and these gestures have become commonly used. For example: one may beat their chest, hit a fist against the table, turn with their backs, shrug, point at the door, and so on.

Demonstrative gestures. With this gesture the speaker selects an object from a number of homogeneous ones, shows the location (near, over, there), stresses the order of movement (in turn, the next but one). You can specify a look, a nod of the head, arm, body rotation, and the like. Some demonstrative gestures are relative. Such gestures are recommended for use in exceptional circumstances when there is a subject (or visual aid) specified by the speaker. 
Figurative gestures are used in the following cases: if there are not enough words to fully convey the idea; if there are not enough words for any reason (for instance, sensitivity of the speaker, absence of concentration, being nervous and having doubts that the speaker is aware of the addressee); if one wants to impress and influence the listener in a greater and clearer way. 
Symbolic gestures are those that symbolize certain feelings or attitudes. For example, a bow to the audience is a symbol of gratitude for the applause. At the same time, there are symbolic gestures that characterize typical situations, and we use them without realizing their meaning. Researchers note that the human body expresses who the person is, what this person represents at the moment. The mood may be cheerful or tired, inspired or bored, happy or sad. Not only are we unaware of our physical symptoms, but also we cannot do much to change them. When we try to do it, the spontaneity disappears, and the observer who is at least aware of this, will immediately notice the unnaturalness and artificiality of conduct [4]. 
All these types of speech communication differ substantially from one another and have their own specifics. The facial expressions and gestures are, as a rule, the intuitive expression of a thought. Jean Labrier said that in a tone of voice, eyes, facial expressions there is no less eloquence of the speaker than in the words themselves [3]. 
Provided that a speaker has excellent oral skills of professional communication and that they consider all the factors, the speaker has more opportunities to reach their aim. It's hard not to agree with social psychologists, who claim that business success is 85% dependant on the ability to communicate [7]. 
Oral professional communication is a means of effective, professional verbal communication; it is the art and science that lays the foundation of professionalism. Thus, in spoken business language the requirements are the following:  
· precision of thought in the formulation;
·  logic, sequence;  
· brevity;
· the correspondence between  the linguistic means and the communicative situation;
·  the correspondence between the linguistic means and the style of presentation;
·  variety of language means;
·   relevance;
·   expressiveness of diction;
·   the intonation of speech in accordance with the situation [6].
Therefore, oral professional communication is a capacious part of a specialist`s activity in any field of activity. Communication is the establishment of sustainable communication links between people that facilitate information exchange, interaction, perception and reflection of social relations. In oral professional communication the following types of speech means are identified: verbal (words), nonverbal (facial expressions, gestures, posture, etc) and combined. To be successful in their field, a specialist should master the specific points of business communication. Prominent scientists define the following main features of a specialist`s oral professional communication: accuracy, coherence, continuity, conciseness, relevance of linguistic means in a particular situation of communication and the style of presentation, relevance, accuracy and clarity of pronunciation and so on.
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