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Abstract

Basic factors that form modern price behavior of meat processing industry of the enterprises: Ukraine entering to WTO; strengthening of vertical integration; wide differentiation of meat products; changes of population’s profit; marketing technologies in pricing conceptions; development  of electronic  business  are described.
The offered basic factors that influence on pricing allow to optimize the pattern of prices that will assist to establish effective price politics of the enterprise of meat processing industry: social character of industry products (to the products); levels of profit and purchasing demand of population; absence of the proper state control of  prices; dependence of prices on the products of meat processing industry from charges and prices of suppliers’ raw material; intensity of competition on meat products in the world and national markets; a permanent search of ways of the cost reduction on production and realization of these products.
Keywords: factors, price, pricing, price policy, pricing behavour, meat production, branch of meat processing, enterprise, market.  
The enterprises of meat industry during price forming can take into account the features of determine the role of industry in the country and society like by the structure of industry, functions, that they execute. Some factors that influence on pricing in meat industry are: suppliers, competitors, producers, consumers, state and importers of food. Study of these subjects influence on the enterprise of meat processing branch stipulates the determination of pricing features.
The role and value of pricing in the enterprises’ activity is increased on the modern stage. Such tendency is stipulated by the row of basic factors that form modern price behavior of meat processing industry’s enterprises (fig. 1).
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Fig. 1. Factors of price behavior influence of meat industry enterprises 



Ukraine’s entering to WTO enabled opportunities for import expansion of meat raw material and products. Passing of competition to the world level pulls enterprises that work effectively at the market in wars of price as the amount of the imported meat raw material that is offered after identical quality are grow, but on low price than national one. The decline of imported tariffs that took place after country’s entering to WTO also played the role in the import increase volumes. Especially, it touches pork that the imported tariffs in middle diminished in 4 times and poultry where reduction is presented from 2 to 6 times depending on the type of products. These two groups are on 91% and formed the general import of meat products in Ukraine: pork is 49 %, and poultry is 42 %. The considerable import volumes of meat and meat products sharpened the problem of competitiveness of Ukrainian products, especially by price factor. In most cases meat raw material was imported for redoing on meat processing enterprises what had certain complications with loading of existent production capacities through the lack of inexpensive and quality meat raw material. So liberalization of the custom mode assisted perfection of competition environment at the internal market that as a result gave possibility to the consumer to choose the best suggestion for assortment, quality and price [1, с.31].
According to the National association of “Ukrmyaso” the permanent deficit of meat raw material makes not less than 500 thousand tons a year. Volume, important dependance of Ukraine does not decrease. The import of meat in 2012 laid down 423 thousand tons, that folds 16, 2% from all volume of resources of meat raw material [2].
Wide differentiation of meat products. Possibilities of differentiation of meat products are constantly broaden due to introduction of new types of food innovations. As food innovations are have more accessible price for introduction to the enterprises. Innovative activity of the enterprises is aimed of new foods and improvements of existent wares. The modern assortment of meat products of large meat-packing plants counts over 100-150 wares.
Changes of population’s profit level. Ukraine occupies a 136 place in rating of the World Bank after the level of gross receipt per capita. In a country there are 3,5 thousand dollars for a person. Thus, Ukraine is in a category of “profits below middle” [3]. Thus, lately, having regard to the decline of the real incomes of the country’s population, there is strengthening of customers’ sensitiveness to prices. If the customers’ profit are low, and possibilities of enterprise are grow in relation to differentiation of product (through advertisement, sales, technology of advancement promotion,  trade mark and other like that) a leading role in achieving aims of the enterprise belongs to the price. With the increase of profit and the products’ differentiation of the role of prices policy expansions of grounds are narrower.
According to the classic research, the consumers can be divided into four categories or segments, depending on the orientation of their purchases on prices: economy customers: basic interest at purchases concerns them to the value, high sensitiveness to the prices, quality and range of goods; personalized customers: attention to the image of products, service and relation of the enterprise, less attention is to the prices; ethic customers: ready to endow low prices and breadth of assortment for support of small enterprises; apathetical customers: basic attention is spared by comforts regardless of prices [4, с.78]. It confirms that price on products has different meaningfulness for different market segments as not all consumers perceived it identically without regard to own profit.
Strengthening of vertical integration. The modern dynamic terms of management that inherent certain instability and vagueness compel the meat industry enterprises to search adequate strategies of increasing that would be promote development stabilities. Developing, the enterprise can elect integration and deversification strategies of increasing or their combinations. Among the expansion of integration strategies vertical integration is in opinion of many scientists is a way to success in competitive industrial structures that gives a concentration to the capital and production capacities. The development of the vertical integrated structures in meat processing industry, firstly, promotes the competitiveness of meat products on internal and external markets, secondly, assists the active production of innovative foods, thirdly, allows to reduce charges in all technological chain due to the managed profitability in intermediates that promotes efficiency in th eproductivity. In the framework of vertical and integrated structures (for example, “APC - Invest”, LTD. “Globino meat-packing plant”) appear the real possibilities for the reduction cost production and realization of products, upgrading and products competitiveness.
The development of marketing technologies in pricing conceptions. Lately, the process of pricing promotes the markets research and competitors and consumer queries are marketing researches. In addition, price conceptions are diversified according to the marketing approaches. To the basic marketing methods such belong such methods as: determination of price with the orientation on demand; determination of price on the basis of analysis of minimum gains and losses; determination of price with the orientation on competitors; determination of price with the orientation on market prices; establishment of price by the following on the costs of official leaders at the market; method of determination of prestige prices; rival method of prices establishment; establishment of prices on the basis of perceptible commodity value [5, с.158].
The development of electronic markets. To the communication channels and sale of the enterprises the Internet is quickly attached: so, the electronic informative systems are created, for example, e-catalogs of products or searching systems. It directly affects on pricing as a result prices become more transparent. The degree of individualization of price politics is growing differentiation of prices is increased. For example, through the Internet individual electronic contacts are set with a consumer on the basis of the given database system. Every enterprise of meat industry has a web site where it offers the products of different assortment groups and of different prices.
              The basic tasks of modern enterprises at the calculation of prices are corresponding limitations, so factors that diminish or extend the possible interval of prices variations in different commodities. All enterprises force to make decision in relation to establishment of certain prices. Basic factors that influence on pricing allow optimizing the prices structure that will assist establishment of effective price politics of the enterprise. At the same time the prices determination of the enterprise depends on a few features of enterprises’ activity. And one of these features is a branch belonging.
To our opinion, the basic factors of pricing influence on the enterprises of meat processing industry are: social character of products of this industry (production); levels of profit and purchasing demand of population; absence of the proper state control of prices; dependence of prices on the products of meat industry from the charges and prices on suppliers’raw material; intensity of competition on meat products on the world and national markets; a permanent search of the cost reduction ways on a production and products realization (fig. 2).
Social character of meat processing industry (production) is explained by great influence of prices standard on meat and meat products on the population’s vital functions.
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Coming from the determination of structure description of meat processing industry, the role and list of functions that is executed by industry in the life of country such feature as social character of industry becomes qualificatory. A presence of meat products in a necessary assortment on moderate for customer’s prices is the mortgage of social stability in the country [6, с.55].
The development of the enterprises of meat processing industry is indissolubly related to food safety of the state, the presence of foodstuffs influences on the bodily and psychical conditions of people, from what the level of social, political and economic calmness in the state. In Ukraine presently has low level of food safety of population. Ration of calorie content in food of Ukrainian presents about 2500 kilo-calories on twenty-four hours, while in the developed countries this index presents approximately 3300-3800 kilo-calories; standard of 1996, envisaged by Roman declaration about food safety [7].
The level of population’s profit and the value of purchasing service on meat and meat products. At determination of prices on meat products it is expedient to take into account the level of population’s profits and value of purchasing service that, in its turn, are the next factors influence:
1)	sociocultural: national traditions; religious traditions; the amount of holidays in a year. The presence of cultural and religious traditions that limit the consumption of meat or its separate kinds, or ooposite, that recommend such consumption straight, very substantially influences on the volumes of consumption in compact residences of population’s corresponding group. Thus, the traditions of the national Ukrainian kitchen are related to the consumption of numerous foods from the different types of meat. For example, Orthodox posts, total duration of which is approximately 6 months, also bring a large unevenness in the consumption of all types of meat and meat products. Will mark, that lately grows popularity of healthy food, low-caloric, uncholesterol foods and vegetarian meal. People that renounce the consumption of meat and meat products voluntarily, is becoming all anymore, and fully probably, that already through relatively short time (5-10) they will be able to influence on the level of consumption [8, с.46].
2) socio-economic: population’s profit; quantity of population; prices and their dynamics; seasonality. The major factors of demand are socio-economic indexes. Thus, the consumption of meat product is straight related to the populations’ profits. With the increase of population profit of combined money charges are rise that results to the increase of consumption of meat and meat products.
Dependence on the charges and costs of suppliers’ raw material. The level of charges on the production and realization of products constantly grows due to the increase of material charges that present to 80% of meat products cost [9]. In this connection the last price on meat products depends on the prices of raw and basic materials that is produced by agroindustrial complex. The suppliers of raw material for meat industry are stock-raising. It should be noted that a domestic stock-raising does not provide enterprise that redo on 100%. There is a deficit of meat raw material recovered by the import. Absent raw material is imported from Brazil, Argentina, Uruguay, countries of EC and the USA, oriented on world prices.
Absence of the proper state control of prices on meat products. Resolution of Cabinet of Ministers of Ukraine “About establishment of plenary of executive powers and executive branches of town councils bodies in relation to adjusting of prices (tariffs)” № 1548 from December, 25, 1996 gave to regional state administrations of plenary powers to carry out adjusting of prices by establishment of maximum trade raises [10]. To the list of products that fall under this resolution, the 17 most necessary are entered. Among them are beef and pork, sausage products of the second sort. The settled raise on the adopted food is from 10 to 15 percents from the cost of producer or custom cost. On all other products that did not enter to the list of government control of prices, a price is managed by a market that assists their permanent increase.
	 
Intensity of competition at the market of meat products arrives at a high level that testifies that the formed prices on the enterprises of meat industry must answer the state of market affairs. On this stage of condition for a competition at the internal market of domestic food with the imported analogues is unfavorable. The world market of meat is considered to one of the most perspective and annually grows approximately on 2-3 %. Foreign companies are in the permanent search of markets of sale, including less quality of products that did not find demand in western consumer. Domestic producers provide 87,3 % of internal market necessities of meat [2]. For domestic commodity producers are higher charges on the production of goods that is related to technological lag, general of economy and inflationary processes. In addition, the absent is needed market infrastructure, undeveloped marketing, including promotional purposes for advancement of commodities of domestic production, the international standards of quality and safety of products are inculcated not enough.
A permanent search of cost reduction ways on production and realization of products. The cost reduction of production and realization of products is the important condition of economic efficiency activity and providing of the extended recreation in meat processing industry.
Charges on the production and realization of products are not only a major economic category but also quality index on the basis ofwhich it is possible to judge about efficiency the use of various types of resources of the enterprise, and also about the level of labour organization on the enterprise. Thus, substantial influence on the level of charges is carried out by the technical and economical factors of production. This influence shows up depending on changes in technique, technology, production organization, in the structure of assortment, quality of production and from the size of charges on its production.
Conclusions. Every enterprise of this industry runs into the certain features of pricing that with certain intensity influence on the forecast price. Except the brought features of pricing there are other pricing factors, that are characteristic for all enterprises of meat processing industry and that follows to take into account the forming of prices. Thus it follows to pay attention to the price dependence on charges on raw material, basic and additional materials, fuel and power mediums, charges on packing, to seasonality of production of meat products, world quotation of prices. It should be noted that influence of factors brings in certain changes on final cost of products determination.
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